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Overview of the task: 

 

In this task you will be asked to identify, and research claims stated in Facebook content. 
 
This task is split into two parts - Task A: Content Description and Task B: Claim Assessment. Each task 
will have its own rating queue. 
 

● Task A Queue will focus on providing some information about the context of various pieces 
of content 

● Task B Queue will focus on identifying and researching the central claim stated in content 
 

 

Why are we doing this? 
 

We are doing this to better understand the information shared on Facebook, in terms of how 
accredited fact-checking organizations describe its credibility. 
 

 

Big points to keep in mind: 
 

This document contains ever-evolving and ever-improving guidance on how to think about the task's 
questions and what the response options mean for researching a piece of content. One piece of 
content may contain a single or in some queues, many media components such as text, photo, video, 
and links. To refer to any one component in a piece of content (e.g. one video, or one photo), this 
guideline uses the term “content component” or more simply “component”. 
 

This isn't intended to be a strict set of guidelines, because this isn't intended to be a purely 
objective task. There will be some variability between people in how they approach the task 
and how they respond to the questions, and that is by design. However, try as much as 
possible to follow the instructions laid out below and to answer each question to the best of 
your ability. 

 
 

Immediate Escalation:  

 

● If the content contains imagery or text/voice indicating or soliciting Child Exploitation or Child 
Nudity, escalate the Job ID immediately to your manager. 
 

o Child Exploitive Imagery (CEI) refers to imagery (images, videos) depicting the sexual 
exploitation of a child. 
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o If you are not comfortable reviewing the content, you can skip the job after escalating. 
o IMPORTANT: CEI should never be screenshot or replicated in any way as it only further 

exacerbates the issue. Please always look to use task/job number for issue 
identification. 
 

● If you are not comfortable reviewing the content on the webpage for any other reason, 
please escalate the job ID to your manager and skip to the next job. 

 
 

Starting Point 

 

This set of tasks will ask you to evaluate the central claim presented in a piece of content. 
 

A central claim is a statement of fact related to the content's main point or purpose. By a 
statement of fact, we mean a sentence or main idea that the content is conveying as a fact 
(regardless of whether or not it is factually accurate). An important characteristic of a 
statement of fact is that it could be supported or contradicted by evidence (regardless of 
whether or not it would be possible to find that evidence via an internet search). 
 
** Understanding the Main Purpose of the post is an important component of identifying the 
central claim. The author’s intent usually falls into one of three categories: persuade, inform, 
or entertain. The idea of a Central Claim is to focus on what the main messaging of the post is 
and choose the central statement of fact that supports the main message for evaluation. 
 

 
Often, a piece of content will have one primary central claim or a single multi-part claim, where the 
parts are closely related. You should focus on identifying and evaluating (in Task B) this central claim 
whenever possible. 
 

● In some cases, however, a piece of content may contain multiple distinct central claims (i.e., 
equally central claims that are distinct enough that they would require multiple evidence 
searches and evidence sources, for example, in a photo whose main purpose is to convey a list 
of facts, like a photo meme about “5 things to know from today’s news”).  
 

** For more guidance on how to evaluate contents with multiple claims, see the Claim 
Identification section in Part B. 

 
 
Please note that while you do not have to EVALUATE the claim while labeling in Task A, it is essential 
that you understand how to IDENTIFY claims.  As a labeler in Task A queues, YOU are making the 
determination if a job flows through to Task B for a final evaluation, so it is important to understand if 
there is a central claim (or multiple claims) in a post that can be evaluated as supported or contradicted 
(or somewhere in between).  
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How to review content: 
 

Some queues have only jobs with a single content type (plus the text from post author, but others may 
contain multiple content types.  When reviewing jobs with multiple content types, it is essential to 
review all of the text, image, video, and link components for each content. Different contents will be 
made up of different combinations of content components.  
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o For links: Read through the title and first few lines of text (or watch a bit of the video if 

one is included in the link). 
o For videos: Look over any text caption that accompanies the video and watch through 

the first 30 seconds of video content. You may need to watch for a bit longer or need to 
skip to watch a few seconds of other portions in the middle or end of the video in some 
cases. It may also be helpful to reference the video transcript, when available. 

o For images: Consider both what the image is portraying as well as any overlaid text. 
 

o **For text from post author on all content types: Read the text and review any 

accompanying media components as outlined below. When hashtags and tagged 
mentions are part of the post text, please consider them as part of your evaluation. 

▪ Some contents will use irrelevant or overuse hashtags or tagged mentions in a 
spammy manner. When this is the case, please do not consider them in your 
evaluation. 
 

Example: 

 
The central claim is often described in one or more of these locations in a post: 

● text component: the caption on the content (often referenced as text from post author) 
typically accompanying an image, link, or video 

● image component: the image or overlaid text on the image 
● link or article component: in the headline or title, or body text of the landing page article 
● video component: the video, overlaid text, or audio 

 
 
Example: 
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● Once you are done reviewing all components of the content, whether just one or many, you 

should consider whether or not there is a central claim across the total set of components, 
holistically. 

● If there is a central claim contained in any one component, then the content is considered to 
be making a claim and should not be disqualified.  

● In other words, you should only disqualify if you preview the whole, complete content, and the 
content has no central claim based on a statement of fact. 

● If there are multiple links for the same content, please review each link for claims. 
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Task A Overview (Basic Layout) Flowchart 
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Guided Task A Labeling  

 

Does this content have a central claim? 
 

1. Does this content have a central claim? 

a. Yes, this content has a central claim. 

b. No, the content does not have a central claim. 

c. Cannot determine 

i. Why can’t you determine if this content has a central claim? 

1. SRT technical issue. 

2. Content inaccessible. 

3. Wrong language or lacking cultural context. 

4. Some other malfunction. 

a. Please describe in a few words: 

 

 

The first determination you must make in task A labeling is if the post has a central claim (or multiple 
claims) 
 

▪ The Yes, this content has a central claim label 
o You have identified a claim(s) and may continue to the next label. ** Remember, a central claim 

is a statement of fact relating to the content’s main point or purpose.  

  
● The No, the content does not have a central claim label 

o  The content does not contain a central statement of fact that relates to the MAIN 
PURPOSE of the post that can be supported or contradicted (or somewhere in between) 
by evidence. This may be because: 

▪ The main purpose of the content is solely to convey an opinion or values 
statement and it does not contain any statements of facts as rationale/support 
for the opinion/value statement; or  

▪ The main purpose of the content is not related to conveying a statement of fact. 
For example, the post is an entertaining video of a dog playing fetch and the 
caption is “he’s loving the daily games since the pandemic. 
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Example:  
 

 
 

 

Additional Guidance for the No, the content does not have a central claim Label 
 

PURPOSE: The purpose of this option is only to indicate that the item you are reviewing contains no 
central statement(s) of fact. 
 
Guidance for this option: 
 

● You should not select this item if the content you are reviewing contains any statement(s) of 
fact (i.e., a sentence or main idea that the content is conveying as a fact) related to the 
content's main point or purpose. 
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o Remember: You should consider all components of a given content (i.e. any post text, 
images, video, audio, overlaid text, headlines/titles of articles/links, and body text of 
articles/links) to identify the central claim of the content as a whole. See the Claim 
Identification section below for more details. 
 

● You SHOULD NOT use the ‘No, the content does not have a central claim’ label in any of the 
following instances: 

o The item contains an unimportant, humorous, or trivial claim  
▪ Even if you think a claim is unimportant or you think it wouldn't matter if the 

claim is wrong, if the content contains a claim that is a statement of fact that 
relates or supports the MAIN PURPOSE of the post, then you should not select 
this option 

▪ For example, “St. Bernard’s adorable floppy tongue breaks the world record for 
the longest" is a funny claim but is a claim that was presented as a fact, and the 
main purpose of the content was to inform readers about the cute story of the 
dog’s record-breaking tongue length. This type of claim should not be 
disqualified. 
 

● The item contains a claim that you think that it would be difficult to find evidence for/or 
against 

o Even if you think that it may be difficult to find evidence about a claim, if the content 
contains a claim that is a statement of fact that is related to or supports the MAIN 
PURPOSE of the post, then you should not select this option 

▪ For example, “Jane Smith lost her dog” may seem like a claim that it will be 
difficult to find evidence for/against (if Jane is not a celebrity or public figure). 
However, this claim is stating a fact (i.e., that Jane lost her dog), even if it may be 
a difficult to verify one. This type of claim should not be disqualified. 

o Sometimes content is anonymous with @user as the only identifier, but even if the 
claim requires knowing the identity of the poster, making it difficult to find any 
evidence, this type of claim should not be disqualified. 

▪ For example, @user posts, “We won the Cooper Lanes bowling tournament” 
even though this may not be verifiable, the claim should not be disqualified 
(Please see tips on approaching the searches for this job type in the attached 
guiding examples appendix)  

o The item contains both statements of fact and statements of personal values or 
opinions 

▪ Even if you think some of the information in the content is conveying statements 
of personal values or opinions, if the content contains a central claim that is a 
statement of fact that supports the opinion, then you should not select this 
option. 
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Discerning the difference 
 

 
 
 

**See the accompanying Guiding Examples document for additional examples on how to 
identify opinion statements. 

 

Cannot Determine 

 
● The Cannot determine label 

o There are three primary reasons you may not be able to determine if there is a claim, 
primarily because of access issues or language barriers 

▪ SRT Access issues 
● You cannot review the content due to a bug or technical issue in 

SRT. This may be because the SRT preview is broken and/or the content 
or caption does not render properly. (Note that for links, sometimes only 
the title and URL will render without an accompanying image thumbnail.) 

 
 

 
Example: 
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▪ Content inaccessible 
● You cannot review the content because it was not possible to access 

content that is NECESSARY for identifying the claim. This may be 
because:  

o the link is broken  
o the content is missing, or you encounter a 'page does not exist' 

message 
o your web browser blocks the link or identifies it as unsafe 
o the website asks you to pay for content 

 
Example: 
 

 
 
 

However, please note you need to consider all content components as you answer the 

questions.  Thus, if a post like the paywall example above with the inaccessible link still shows a 

headline or has text from the post author that says, “Bolton’s book says Trump asked Xi to help 

him”, then the job could still be evaluated.  
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Example: 

 

 

▪ Wrong language or lacking cultural context 
● You cannot review the content because it is in a different language from 

what you are assigned to rate. 
o There may be contents that are partly in your assigned rating 

language and partly in another language. 
▪ For example, you may be assigned to rate in English, and a 

content is a text post that says “Ay dios! The sky is green!” 
— “Ay dios” is a Spanish phrase that means “Oh dear”. 

o If you are able to identify a central claim in the content in the 
language you are assigned to rate (in this case, the English 
statement “The sky is green.”), you may rate that claim.  

▪ If you doubt whether you understand enough of the 
content to identify the central claim, you should choose 
the Cannot Determine label for this reason. 
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Example: 
 

 

 

Impact Labeling 
 

How would the claim impact people? 
 

2. Select all that apply. If this claim turns out to be wrong, would it impact someone’s: (Multiselect) 

a. Health, safety, or well-being 

b. Political beliefs or behavior 

c. Views of other groups, such as race, ideology, or religion 

d. Views of the government, the news media, or other institutions 

e. Something else: 

i. Please describe in a few words: 

 

PURPOSE: The purpose of the above question is to determine what kind of an impact it would have on 
people’s lives if it turned out to be wrong.  
 
Guidance for the following question: 

● Your answer to this question should represent the whole content you are evaluating. To answer 
the question, you should consider all components of the content you are evaluating, 
including any text captions in or on media content (link/photo/video), any video audio or 
transcript, and any post text. 

o For content with a video component, this includes watching at least the first 30 seconds 
of video. You may need to watch for a bit longer or need to skip to watch a few seconds 
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of other portions in the middle or end of the video in some cases. It may also be helpful 
to skim over the video transcript [when available]. 

● To answer this question, you may consider the potential impacts on the lives and well-being of 
the general public or specific audiences who see the content, and on the individuals, groups, 
or organizations described in the content. 

 

 

 

Examples: 
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     How Many Impacted?  
 

3. If this claim turns out to be wrong, how many people would be impacted? 

a. Most people 

b. Many 

c. Some 

d. A few 

e. Almost no one 

 

● The thing to consider answering this question is to think about your answers to the impact type 
and level of harm questions and ask yourself whom it would harm if it is wrong.  Keep in mind 
that something that could be extremely harmful may only impact a few people, and something 
that would have a very low level of harm could impact most people.  
 

o Sports news about a major trade that turned out to be factually incorrect might have a 
very low impact as far as harm, but it may impact “Some” or “Many”.  

o A local newspaper article about a man’s arrest might impact his family’s well-being and 
is potentially extremely harmful, but the impact may be limited to “A Few” people, 
namely family and friends. 

▪ Further considerations include the potential reach of the claim. Is it a claim 
about a well-known business that might get nationwide news coverage? 

▪ Is it a claim that could impact the well-being of the person it is about AND the 
political beliefs of the public at large, if so, you might consider that to have a 
wider audience to impact.  

Examples:  
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How Harmful?  
 

4. If this claim turns out to be wrong, how harmful would it be for people who are impacted? 

 

a. Extremely 

b. Very 

c. Moderately 

d. Not very 

e. Not at all 

 

To answer this question, consider the impact the claim would have, if it turned out to be wrong, on 

the general public, specific audiences who see the content, and on the individuals, groups, or 

organizations described in the content.  

 

**Although we provide some examples of types of claims that often fall into each impact-level 

category, these are only meant to serve as illustration and are not meant to be strict guidelines 

for which topics should be assigned to which impact levels. 

 

 

● You should use your best judgment to determine the impact level of each piece of content 
you evaluate. 
 

o e.g., while medical claims that might impact a person’s healthcare choices would be 
extremely harmful if wrong (e.g., a claim about a new cancer cure), other types of 
medical claims (e.g., a claim that eating too much chocolate causes acne) might be 
moderately or not very harmful.  

▪ If you are rating a multi-part claim, you should provide the impact rating for the 
claim or part of the claim that seems to matter the most (i.e., the highest impact 
or most severe claim). 
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Examples: 
 

 

 

 
 

Satire and Opinion Questions General Instructions 
 

PURPOSE: The purpose of these two questions is to provide context on the content you're evaluating.  
 
Guidance for the following questions: 
 

● Your answer to the following questions should represent the whole content you are evaluating. 
To answer the questions you should look over and consider all components of the content you 
are evaluating, including any post text, captions, image, overlaid text, video, and link. 
 
** If you need to refresh on how to assess specific types of content, please view the How to 

Review Content Section at the beginning of this document by clicking HERE** 

 

Satire 
 

5. Is this content satire? 

a. Yes, it is satire 



Page | 19 
 

i. Which better describes this satire content? 

1. Likely to mislead. Some people might mistake the central claim as factual 

information. 

2. Not likely to mislead. Most people would recognize the central claim is 

obviously sarcastic, ridiculously exaggerated, or too absurd to be true. 

b. No, it is not satire 

c. Cannot determine 

 

 

We ask you to tell us whether the content you are evaluating is Satire: 
 
Satire refers to humorous content that uses irony, sarcasm, or ridicule to expose, denounce, or make 
fun of human foolishness, immorality, and/or shortcomings. 
 
 

**The main purpose of satire is humor and entertainment, not to convey facts.  
 

The Likely to mislead and Not likely to mislead options for satire posts 
 

If you determine the content is satirical and use the Yes, it is satire label, we ask you to consider if the 

average person might think there is a serious claim embedded in the sarcasm or ridicule.  Please note, 

using the “Likely to mislead” option does not necessarily mean that people are unlikely to recognize 

the sarcasm, it simply means that there might be a claim that qualifies for evaluation within the 

content.  

**Remember, labeling as “Not likely to mislead” disqualifies the content from further evaluation in 

Task B, but the Likely to mislead label passes it through for evaluation.  

Consider the following sentences and examples 

● Guilt-ridden Tim Tebow apologizes for stealing second base. 

o Likely to mislead 

▪ Some people might think the above sentence is real information despite it 

sounding funny and absurd. It might lead someone to believe there were 

reasons behind the apology and that it really happened. 
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● Incredibly sad! Jeff Bezos just started wearing one of those witch hats with gray hair coming 

down the side and formally announced he is no longer bald!  

o Not likely to mislead 

▪ No one is likely to take this as a serious effort to convey a fact  
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** Remember that to get a satire label the answer to the “Does this content have a central 

claim” question must be -Yes, this content has a central claim. Thus, content that is simply 

sarcastically funny that is not making ANY claim at all, not even an exaggerated or sarcastic one, 

will have already been labeled as not having a central claim which completes the Task A 

labeling by disqualifying the content for further evaluation.  
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Opinion 
 

● We also ask whether the content you are evaluating is Opinion: 
o Opinion here means someone's personal opinion as written in any of the components. 
o Some content may contain both opinion and factual statements (e.g., content may 

contain a factual central claim to support an opinion.)  
▪ Not all personal webpages, blog posts or social media posts contain opinion. You 

should only label content from these sources as opinion if it is sharing an 
opinion. 
 

**Please reference the examples below and also the Guiding Examples document for additional 
examples of these types of contents. 
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Task B Overview (Basic Layout) Flowchart 
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Task B Guided Labeling  
 

In the Task B queues, you will be asked to identify the central claim, search for evidence 
about that claim, and make an evaluation about whether or not it is supported by 
evidence from trustworthy sources. 

 

At the start of Task B you will also have to opportunity to indicate whether the content has 
a central claim (using same question as Task A Q1.0 above). 
 
● It’s possible that items in this queue may contain satire or opinions, but those items often 

contain a central claim that is a statement of fact or provide statements of fact to support a 
main opinion or value statement.  

 

Does this content have a central claim? 
 

At the start of Task B you will also have to opportunity to indicate whether the content has 
a central claim (using same question as Task A Q1.0 above). 
 
1. Does this content have a central claim? 

a. Yes, this content has a central claim. 

b. Yes, but it is obviously satire that is not likely to mislead anyone. 

c. No, the content does not have a central claim. 

d. Cannot determine 

i. Why can’t you determine if this content has a central claim? 

1. SRT technical issue. 

2. Content inaccessible. 

3. Wrong language or lacking cultural context. 

4. Some other malfunction. 

a. Please describe in a few words: 

 

 **Please see Task A guidance on this section above HERE** 

 

 

What is the content’s central claim? 
 

1. What is the content’s central claim? 

a. [TEXT] 

 

 

Guidance for the ABOVE question: 
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● As discussed at the start of these instructions, the central claim should be one sentence (even if 
multi-part) or idea that is a statement of a fact related to the content's main point or purpose.  

o A statement of fact is a sentence or main idea that the content asserts as a fact 
(regardless of whether or not the statement is factually accurate).  

▪ An important characteristic of a statement of fact is that it could be supported or 
contradicted by evidence (regardless of whether or not it would be possible to 
find that evidence via an internet search).   

● In content containing media, the central claim may be described in the content text (e.g., in 
post text accompanying a photo and/or in text that is overlaid on the photo). You should 
consider both types of text, the media itself, and all other components when identifying a 
content’s central claim. 

 
● Sometimes, a piece of content will have one primary central claim or a single multi-part claim, 

where the parts are closely related. You should focus on identifying and evaluating this central 
claim whenever possible. 

o For example, if a post says: “Lactose intolerance is more common than any other allergy 
worldwide. It’s estimated that up to 2 billion people experience symptoms related to 
lactose intolerance annually.” You may identify these claims: 

▪ Claim 1: Lactose intolerance is more common than any other allergy worldwide. 
▪ Claim 2: It’s estimated that up to 2 billion people experience symptoms related 

to lactose intolerance annually. 
o In this case, the second claim builds upon the first claim, so you would synthesize a 

unified central claim: “Lactose intolerance is the most common allergy in the world and 
up to 2 billion people experience related symptoms each year.” 

 
**Tricky concept example: 
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● In some cases, however, a piece of content may contain multiple distinct central claims (i.e., 

equally central claims that are distinct enough that they would require multiple evidence 
searches and fact-check articles, for example, in a content whose main purpose is to convey a 
list of facts, like a photo meme about “5 things to know from today’s news”).  

o In these cases, we ask you to focus on identifying and evaluating the most 
severe claim. 

o  
 

Most Severe Example:  
 
 

 
 
 

o If all the claims are equally impactful and relevant to the content’s main purpose, you 
should evaluate the claim that is most apparent or obvious as the central claim (for 
example, a claim in a bold font, or a claim that is circled in red). 

▪ For example, a post says: “Fun facts! 1. The world is over 25,000 miles in 
circumference. 2. There are over 50 words for snow in the Inuit language. 3. 
Drinking 4 cups of coffee a day reduces a woman’s risk of endometrial (uterine) 
cancer by 22%.”  You may identify these claims: 

● Claim 1: The world is over 25,000 miles in circumference. 
● Claim 2: There are over 50 words for snow in the Inuit language. 
● Claim 3: Drinking 4 cups of coffee a day reduces a woman’s risk of 

endometrial (uterine) cancer by 22%. 
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▪ In this case, you may decide that Claim 3 may affect readers’ choices about their 
health, so it has the highest potential impact. You may choose to evaluate Claim 
3 as the central claim. 

▪ If the content only listed Claim 1 and Claim 2, and if Claim 2 was in larger, bolded 
text, you may decide that the main purpose of the content was to share 
information in Claim 2, and you may choose to evaluate Claim 2 as the central 
claim.  
 

● However, if the content still included Claim 3, then Claim 3 should still be 
the central claim because it is more severe, even though Claim 2 might be 
in larger, bolder text. 
 
 

The Apparent or Obvious Claim Example:  
 

 
 

 
 

▪ If none of those approaches are possible because the central claim cannot be 
synthesized, none stand out as the most severe, and nothing is emphasized, for 
example, a post that is a list of 12 ways to prevent Covid-19, we ask that you 
select two or three that you think are related to the main purpose of the content 
and the most important or impactful.  
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**Tricky concept example: 
 

 
 
Photo and Video Claims Multiple Claims Example:  
 

 



Page | 29 
 

Claim Location 

 

3. Where is the central claim located in this content? 

a. Text from Post Author Only 

b. Media Only 

c. Text from Post Author and Media Separately 

d. Text from Post Author and Media Together 

 

The central claim can be located in the content’s post author’s text, the content’s attached media, or 
both.  

● Sometime a content has only either post text or a media component, and not both (e.g. a 
content that is just a link share), which simplifies this question’s answer: there is only one 
component that can describe a central claim, so you should select the present component. 

● However, when a content has both text and media components, sometimes both components 
describe the central claim and sometimes only one component describes the central claim. 

o When the central claim is located in both the text and media, it’s important to 
distinguish between two cases:  

▪ (1) when each component independently describes the content’s central claim 
and  

▪ (2) when the components considered together describe the content’s central 
claim 

● Therefore, when we ask about claim location for a content, we can describe it in four main 
ways: 

o Text from Post Author Only. The central claim is located in the post text and not in the 
media. 

▪ Text from Post Author only refers to status message or caption text. It does not 
refer to text that is part of the media (i.e. it does not refer to overlaid text on a 
photo or video, link headline, link body text, or subtitles on video.) 

▪ Includes a text post with no attached media. 
o Media Only. The central claim is located in the media (photo, video, and/or link) and not 

in the post text of the content. 
▪ Includes an image, video, or link post with no accompanying status message or 

caption (e.g. a meme) 
▪ Includes images with overlaid text if there is no post text (no status message) or 

if the post text does not contribute to the claim (e.g. post text says non-factual 
statement such as “wow”). 

o Text from Post Author and Media Separately. The central claim is independently 
located in both the post text and the media (photo, video, and/or link), so you don’t 
need both components to identify the central claim. 

▪ Select this if the components were separated, and you would still identify the 
same central claim for each component. 

▪ E.g. An article’s central claim is “$1M is worth more in the US than in Canada,” 
and the post text says “Exchange rates are funny! $1M US dollars are worth 
more than $1M Canadian dollars.” 
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● By themselves, each of these components have the same central claim: 
1M US dollars are worth more than 1M Canadian dollars. 

o Text from Post Author and Media Together. To identify the central claim, it requires 
reviewing both the post text and the media together. 

▪ Select this if the components were separated, then you would no longer be able 
to identify or evaluate the same central claim. 

▪ E.g. The post text says “This video shows the Hudson River flooding New York 
City streets!” and it accompanies video footage of a flooded city street. 

● By itself, the post text has a claim, but that claim cannot be evaluated 
without the video.  

● By itself, the video has no claim at all. 

 

Contributing Media Parts  
 

4. Which parts of the media contribute to the central claim? (Multiselect) 

a. Link - Headline 

b. Link - Body Text on Article or Landing Page 

c. Photo - Visuals, Actions, or Events Depicted 

d. Photo - Text inside Image 

e. Video - Visuals, Actions, or Events Depicted 

f. Video - Text inside Video 

g. Video - Audio 

h. Other Media Component 

i. Please describe in a few words: 

 

● When you select any of the previous question options that include “media” in the response, 
you will be asked a follow-up question to clarify which media components contributed to the 
central claim. You can select as many media components as apply to help describe the central 
claim: 

o Link - Headline The claim is in the title or headline of the link/article (i.e. in the title of 
the URL preview). 

o Link - Body Text on Article or Landing Page The claim is in the body text of the 
link/article. 

o Photo - Visuals, Actions, or Events Depicted There is a claim that is implied in the 
actions, events, or imagery shown in the photo. 

o Photo – Text inside Image The claim is described in text that is overlaid on the photo 
itself (i.e. in captions or a title within the photo). 

o Video - Visuals, Actions, or Events Depicted There is a claim that is implied in the 
actions, events, or imagery shown in the video. 

o Video – Text inside Video The claim is described in text that is overlaid on the video 
itself (i.e. in captions or a title within the video). 

o Video - Audio A speaker or narrator in the video describes the claim verbally. 
o Other - Other Media Component The claim is fully or partly located somewhere other 

than the post text or the above described media components. 
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▪ If you select “Other - Other Media Component”, we ask that you describe it in a  
few words. 
 

Examples:  

 

 

Evidence Searching General Information 
 

PURPOSE: The purpose of the evidence search is to find evidence from a trustworthy 
source that would allow you to assess whether the central claim you’re evaluating is 
supported or contradicted by evidence (or somewhere in between). 
 

Guidance regarding how to search:  
● We ask you to find evidence for or against the central claim you've identified from a 

trustworthy source. 
o By evidence, we mean a statement, an article about, a fact-checker article, photo, 

video, audio, or statistic relevant to the central claim. 
o This evidence should be reported by a different source than the one whose content 

you are investigating. 
o This evidence can either support the initial claim or go against it. 

 

Suggested Approaches 
 

● To find evidence about the claim, please use the following approaches: 
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o Try a reverse image search on the image or the video thumbnail image to locate 

sources that provide additional information about the video/image and claim you 
are evaluating. 

o After searching, you should click into specific pages in the search results 
o Select the source with the highest quality evidence to evaluate the claim in the 

next steps. *Note: please make sure the source is discussing the same 
video/photo as the one you’re evaluating, not another similar video/image.  

o You should look for sources that provide additional information or reporting 
about the video/photo and claim (for example, sources that describe what is 
shown in the video/photo, when or where the video/photo was taken, whether the 
video/photo has been altered/digitally manipulated, and/or whether the claim is 
supported)  

*Note: You should not use a link to an identical copy of the video/photo content 

you are evaluating that includes no additional information/reporting as an 
evidence source. 

 
o You should check to be sure evidence you use is not describing a different place, 

person, or event than the content you are evaluating 
▪  e.g., for a claim warning about a series or crimes in a community, check to 

see whether the evidence speaks to the same community and period of 
time as the claim you are evaluating)  

▪ you should check to be sure evidence you use does not contain facts or 

statistics pertaining to a different time period than the content you are 

evaluating   
▪ that it speaks directly to the same event, time period, or video/image as the 

original claim (Unless the evidence you find is showing that the video/image 
is of a different time, place or person than described by the claim).  

● Meaning, check to be sure evidence you use is not outdated 
or about previous events, especially for claims about current 
events. 

 

● Try a general web search on a search engine of your choice, using some keywords from 
the central claim as your search terms. 
 

o for example, in the case of the coronavirus meme referenced in a prior section that 
claims the government created the virus and US food sources were depleted 

o you might search: “government creates covid” and since it is a multiple claim, also 
“US food sources declining” using your preferred search engine. 

o After searching, you should click into specific pages in the search results to see what 
those sources say about the claim. 

o Finally, select the source with the highest quality evidence to evaluate the claim in 
the next steps. 
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o *Note: If you typically search using terms in a language that is different from the 
content you are evaluating (e.g., you are rating Hindi content but you typically 
search using English search terms): If you are struggling to find evidence, you should 
try searching using the same language used in the content. 
 

● Try a search within the website of a trustworthy source (e.g., an authority on information 
for topics related to the claim you're evaluating). 

o for example, in the case of the claim “New study finds you can starve cancer cells to 
death by cutting sugar from your diet”, you might choose to search for information 
from Mayo Clinic. 

o You could search “cut sugar starve cancer cells” in the search bar of the Mayo 
Clinic's website  

● You could also search “cut sugar starve cancer cells 
site: mayoclinic.org“ at google.com 

 

Additional Search Tips  

 

● The following search tips may help you to find relevant evidence: 
 

o DO NOT directly copy and paste the caption, overlaid text, or title of the content you 
are evaluating into the search engine as your search terms. 

▪ Directly copying content text as your search term increases your chance of 
finding only ineligible evidence (the same piece of content you are 
evaluating, content that is a copy/paste version of the content you are 
evaluating). 

▪ Directly copying content text as your search term may also make you more 
likely to only encounter sources that agree with the content you are 
evaluating (vs more diverse perspectives or reporting on the claim). 

 

o DO select key terms related to the central claim to enter into the search engine as 
your search terms. 

● To locate relevant evidence, try to also include in your search terms the 
names of key people, locations, actions and events described in the 
content, when possible. 

● NOTE: It is possible that this information may not be directly stated in the 
caption or other text on the video/photo. You should also review the 
content of the video/photo to try to find names of key people, locations, 
or events related to the claim to use as keywords in your evidence 
search. 

● For claims about current events, you should also include search terms 
related to when the event occurred or the ad content you are evaluating 
was published (e.g., the month and/or year) to help locate relevant 
evidence. (This information may be found in the text, link, or video itself, or 
in the “Post Creation Time” field in the rating tool). 
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o DO try using synonyms for different key terms if you’re having trouble finding 
evidence from sources you trust. 

● For example, if a piece of content uses extreme language in the way it 
states its claim, searching using those same extreme terms may make you 
more likely to only encounter sources that agree with the content you are 
evaluating (vs more diverse perspectives or reporting on the claim). 

● Therefore, when evaluating content that uses extreme language, you 
should try searching using more neutral terms. 

 

o DO search for evidence that describes what is being shown in the 
video/photo/article in the original context of the context. 

● It is acceptable to use evidence that describes what is shown in the original 
content (e.g., the person, place, event, or context that is shown), even if the 
information provided by the evidence does not directly speak to the specific 
version of the claim you’re evaluating. 

● For example, for a claim “This is a video of flooding in Texas last week”, you 
may find an original news article about that same video that demonstrates 
that the video actually shows flooding in Florida two years ago. (i.e., You do 
not need to find evidence that directly says “This video is not of Texas” or 
“This video is of Texas,” as long as you find evidence of what the video is 
actually showing). 

o Note: You should always check to be sure the evidence you provide 
about the original context/content of the content is discussing the 
same content you are evaluating. 

  
o Finally, the following ARE NOT appropriate evidence sources: 

▪ The same content you are currently evaluating—either from the same 
source (if the source is identifiable) or an identical version of the content 
you are evaluating from another source (e.g., you may not use a tweet or 
Facebook post of the same photo and message you are evaluating as an 
evidence source).  

● Your evidence must include additional reporting/information about 
the content and its central claim.  

o it is o.k. to use an evidence link that includes the same 
video/image you are evaluating from a different 
source/website, as long as it has additional reporting, facts, 
or information to support or contradict the claim, beyond 
what was in the content you are evaluating.  

▪ Other content (articles, links, posts, etc.) from the same source as the 
content you are evaluating (if the source is identifiable, e.g., from a logo on 
the photo or URL in the content text)  

o You may be able to identify the source of the video/image 

through logos or watermarks on the video/image. 

▪ The url for your full search engine results 
(e.g.,https://www.google.com/search?q=ice+disk+Westbrook+River) 

▪ Social media posts, unless: 
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● you are rating a claim about whether a person said something on 
social media and you are providing a link to the post referenced in the 
claim (however, because people may delete social media posts, a 
claim shouldn't be labeled false only because the tweet/post is no 
longer present)  

● the post is from the official account for a person or organization who 

is an authority on the claim's subject (e.g., a post from local 

emergency responders' office would be an appropriate source for a 

claim about a local emergency in their district) 

 

** For additional guidance on social media sources that are and are not appropriate, please see 

the Examples Appendix to this document. 

 
 

Questions about the Source 
 

PURPOSE: The purpose of the following questions is for you to indicate if you found 
evidence, and if you did, describe the evidence that you found. 

 

5. Did you find evidence about the claim in your search? 

a. Yes, I found evidence about the claim 

b. No, I was unable to find any evidence about the claim 

 

6. Please enter the URL of the highest-quality evidence you found. 

a. [TEXT]  

 

7. Is this evidence from a source that you know? 

a. Yes, I am familiar with this source 

b. No, I am not familiar with this source 

  
Guidance for the above questions: 
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Evaluating Trustworthiness 

 

8. Does this evidence come from a source that seems trustworthy? 

a. Yes, this source seems trustworthy 

b. No, this source does not seem trustworthy 
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Evidence Statement 
 

9. What evidence related to the claim does the link provide? 

a. [TEXT] 

 

PURPOSE: The purpose of the above question is to provide a brief sentence (either by 
copy/paste or providing a description) of the evidence you found that informs your final 
evaluation.  
 

Guidance for the question:  

 

 
 

 

Evaluation Section 
 

10. Based on the evidence you found, is the central claim: 

a. Fully supported 

b. Partly supported 

i. Based on that same evidence, is the “partly supported” central claim also:  

1. Partly contradicted 

2. Not contradicted 

c. Not supported 

i. Based on that same evidence, is the “not supported” central claim also: 
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1. Fully contradicted 

2. Partly contradicted 

3. Not contradicted 

 

PURPOSE: The purpose of the above questions is for you to make an assessment about 
the central claim you are evaluating based on the evidence you described above. 
 

Guidance for the above question: 

▪ Considering the evidence found about the central claim, we would like you to provide your best 
judgement about whether the claim is fully supported, partially supported or partially 
contradicted, or not supported by the evidence from a trustworthy source 

▪ Even if you are not 100% sure about which category fits best, please make your best judgment 
based on the most trustworthy evidence you found. You will be given space at the end of the 
task to indicate if you are were uncertain about your assessment and to provide some 
additional context. 

 

Characteristics of the evaluation labels 
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Examples: 
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**Please see guiding examples document for further examples of evaluation criteria. 

Further Questions for Content That is Not Fully Supported 
 

1. Based on the evidence you found, do any of the following describe this content? (Multiselect) 

a. Misleading Headline 

b. Out of Context 

c. Digitally Altered Media 

d. Scam 

 

PURPOSE: The purpose of the above questions is to learn extra context about why the claim was not 

fully supported.  

  



Page | 41 
 

Guidance for the above question: 

 

 

 

 

Additional Information 
 

12. Was this content difficult to review? 

a. Yes, this item may need further review 

i. What made it difficult to complete this job? (Multiselect) 

1. I needed more time 

2. It was difficult to identify just one central claim 

3. I’m not sure if the central claim was based on a statement of fact 

4. I had a difficult time deciding if the central claim was supported or 

contradicted 

5. The central claim was about a complex topic 

6. The evidence I found was weak or inconclusive 

7. I identified a central claim, but could not review all components 

8. Something else 

a. Please describe in a few words:  

b. [TEXT] 
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13. Add Notes (Comments) 

a. Please provide any other information you’d like to share: 

i. [TEXT - optional] 

 

PURPOSE: The purpose of the above questions is to provide you with space to provide us 
with additional information about your evaluation of this content. We will use this 
information to better understand what parts of the task are difficult and to identify future 
improvements. 

 
 
 

Guidance for the above questions: 
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Glossary 
 

Term Definition 

Appen Connect (AC) Interface where you login to access the project.  

Automatic Work Delivery (AWD) Process by which tasks are queued within the SRT. 

Central Claim (CC) 
The main set of facts (which explains the causes, context, and 
consequences of those facts that are contained with the image, video or 
article).  

Child Exploitive Imagery (CEI) 
Refers to imagery (images, videos) depicting the sexual exploitation of a 
child. 

Custom Search (CS) 
Custom Search is a workflow that requires the use of its own Google 
Search tool, hence a customized search that only provides results from fact 
checking sites 

Digitally Manipulated 
An image or video has been adjusted in some way to make the result 
different to the original portrayal. 

Disqualify (DQ) 

Articles/Images/Videos that do not require further investigation as they do 
not have a central claim. This term can also be applied to jobs that do not 
render and/or are broken in some way, jobs that you cannot understand as 
they are in a foreign language, and also articles/images and videos that are 
obvious satire (satire has its own question, but obvious satire will not 
require further investigation in Task B) 

Events Depicted The event that is shown within a video 

FL Foreign Language 

GL Guidelines 

Holistic 
A collection of all of the queue types, images, IG, links, etc. into one 
‘holistic’ flow. 

IG Instagram 

Job An individual task/assignment within the SRT queue with its own unique id 

Job ID Unique numerical identifier for each job/task. 

Links 
Short for hyperlink that leads you to alternate content like a web page or 
newspaper article 

Main Purpose The dominant intent or objective of the article, video or image. 

Most severe claim 
When looking at a job with multiple claims, the most severe claim is 
identified as having the most impact, the fact that will cause the most 
harm or hold the largest potential influence on the reader/watcher. 

Multiple claims A job that has more than one claim, 2 or more. 

Op-ed 

An op-ed is an article that is printed on the page opposite the editorial 
page in a newspaper, devoted to commentary, feature articles. In online 
newspapers, this would mean an article that is highlighted as opinion, or 
contained within their Opinion section 
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Overlaid text 
Text that is contained within an image, whether added afterwards or 
already part of the content. 

Parody 
an imitation of the style of a particular writer, artist, or genre with 
deliberate exaggeration for comic effect. (See satire) 

Post media The image, video, or links included in a job. 

Post text 
The text, that is often added by the user, located above or below the 
image/video or linked article. 

Queue 
The workflow/collection of jobs that contains jobs of a certain type, 
video/images/links/etc. The queue name is located at the top of each job. 

Rate per Hour (RPH) 
The required speed of individual jobs/tasks that you need to complete 
within an hour. 

Satire 

The use of humor, irony, exaggeration, or ridicule to expose and criticize 
people's stupidity or vices, particularly in the context of contemporary 
politics and other topical issues. For a job to be rated as satire though, it 
needs to contain a factual claim. 

Sensitive Content 

“Sensitive” is defined as containing or potentially containing any of the 
following content: 

❖ Child Exploitation and/or Child Nudity 

❖ Self-Injury and Suicidal Content 

❖ Extreme Calls to Violence 

❖ Graphic Violence 

❖ Graphic Adult Sexual Content 

❖ Extreme Hate Speech 

❖ Human Trafficking 

❖ Extreme Bullying and Harassment 

❖ Illegal Narcotics 

Single Review Tool (SRT) The tool that is used to collect and review data. 

Statement of fact 
A sentence, main idea, or point, that the content is conveying, or 
communicating, as a fact (regardless of whether or not it is factually 
correct) 

Taken out of context 
To repeat part of what someone has said or written without describing the 
situation in which it was said, so that it means something quite different 

Task Another term for job 

Task A Queue focused on providing some information about the context of the 
content 

Task B Queue focused on identifying, researching, and evaluating the central 
claim of the content 

User Metrics (UM) Tool that is used to record the time that you are working. 
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FAQ 
 

Do we evaluate events? 

If the post is a sales flyer for an event then we do not seek to check the claim that that the 
event is occurring on a specified date, or check the location, time or dress code.  
 
 

Are prices evaluated for sales posts? 

Sales flyers are deemed not to have a ‘claim’; therefore, you are not expected to check 
whether a flyer is showing the correct prices in store. This type of result does not need to be 
evaluated and you may consider selecting “no, the content does not have a central claim”. 
 
 

Do I have to watch the entirety of the video, some videos are 2 hours in length? 

If you are confronted with a video that is 2 hours in length, maybe a press conference, or a 
political debate show, then no you are not expected to watch the entirety of the video. It is 
recommended that you watch the introduction to get an idea of the content of the show, 
and then skim/skip through the video just to confirm that the content is as stated. 
Transcripts are also useful for these longer videos.  
 

Do we evaluate recipes? 

Simply put, no. There is no factual claim in a food recipe. Everybody’s Grandmother made the 
best Chicken Pot Pie, and there is no need to compare or contrast anyone’s recipe to confirm 
whose Granny was right and what are the correct ingredients to use. 
 
 

How do we rate quotes; life quotes and quotes attributed to people? 

As with all of the results, this is dependent on the actual quote. A life quote, ‘rise above the 
storm and you shall find the sunshine’, there is nothing factual about this and can 
appropriately be labeled as “No” for does this have a central claim. A quote that is factual in 
nature though should be checked, and also checked that the fact is correctly attributed to the 
right person. 
 
 

How do we rate twitter posts? 

The result is an image of a twitter post, how should we rate it. The same way that you rate 
any article. If the twitter post is whimsical, and intended to be funny, and contains no facts, 
they do not need to be checked and should be marked as having no central claim. Twitter 
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posts that contain factual information should be rated, and also indirectly confirmed that the 
tweeter did actually make the post if that is indeed part of the main purpose of the post.  
 
 

Are articles from websites that are known for satire always rated as ‘obvious satire’? 

An article that has been written by the Onion or Babylon Bee for example are often obvious 
satire, but you should not automatically rate it as such. Just in case, stop and consider 
whether if someone reading the article might believe it was real, but an article titled “Ellen: ‘I 
Never Intended To Make Staff Feel Unsafe By Wearing A Bloodied Ram Skull And Stalking 
Them With A Hatchet” is pretty obviously satire, and most of the content in these sites are 
obviously satire. 
 
 

I'm getting the same job over and over, can I use the same evidence each time?  

You should match the most trustworthy article to the central claim you have identified, if this 
is the same one again and again, then that is not an issue. Be mindful though that new 
articles are being written all the time, and there may always be a better fit written after your 
initial find. 
 

Can I use Bing, Duck Duck Go, or another search engine besides Google? 

Unless you are working in the Custom Search workflow, where you have to use the specific 
Google Search tool, then you are free to use whichever search engine you prefer, although it 
is always advised to undertake the search in a new tab in the same Google Chrome 
application, as opening a 2nd application can cause issues with User Metrics working 
accurately. 
 
 

Fictional Characters? 

Recaps, fan fiction, full movies, written fiction, short stories. All these are deemed 
entertainment and would be considered as having no central claim. 
 
 

 

 

 


